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DES IG N  G U IDE  
 

This PowerPoint 2007 template produces a 36”x48” 

presentation poster. You can use it to create your research 

poster and save valuable time placing titles, subtitles, text, 

and graphics.  

 

We provide a series of online tutorials that will guide you 

through the poster design process and answer your poster 

production questions. To view our template tutorials, go online 

to PosterPresentations.com and click on HELP DESK. 

 

When you are ready to print your poster, go online to 

PosterPresentations.com 

 

Need assistance? Call us at 1.510.649.3001 

 
 

QU ICK  START  
 

Zoom in and out 
 As you work on your poster zoom in and out to the level 

that is more comfortable to you.  

 Go to VIEW > ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the authors, 

and the affiliated institutions. You can type or paste text into the 

provided boxes. The template will automatically adjust the size of your 

text to fit the title box. You can manually override this feature and 

change the size of your text.  

 

TIP: The font size of your title should be bigger than your name(s) and 

institution name(s). 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a 

logo by dragging and dropping it from your desktop, copy and paste or by 

going to INSERT > PICTURES. Logos taken from web sites are likely to be 

low quality when printed. Zoom it at 100% to see what the logo will look 

like on the final poster and make any necessary adjustments.   

 

TIP:  See if your school’s logo is available on our free poster templates 

page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy 

and paste, or by going to INSERT > PICTURES. Resize images 

proportionally by holding down the SHIFT key and dragging one of the 

corner handles. For a professional-looking poster, do not distort your 

images by enlarging them disproportionally. 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good 

they will print well.  
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QU ICK  START ( con t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 

DESIGN menu, click on COLORS, and choose the color theme of your 

choice. You can also create your own color theme. 

 

 

 

 

 

 

 

You can also manually change the color of your background by going to 

VIEW > SLIDE MASTER.  After you finish working on the master be sure to 

go to VIEW > NORMAL to continue working on your poster. 

 

How to add Text 
The template comes with a number of pre-

formatted placeholders for headers and text 

blocks. You can add more blocks by copying and 

pasting the existing ones or by adding a text box 

from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to 

present. The default template text offers a good starting point. Follow 

the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and  

click on TABLE. A drop-down box will help you select rows 

and columns.  

You can also copy and a paste a table from Word or another PowerPoint 

document. A pasted table may need to be re-formatted by RIGHT-CLICK > 

FORMAT SHAPE, TEXT BOX, Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 

Some reformatting may be required depending on how the original 

document has been created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 

column options available for this template. The poster columns can also 

be customized on the Master. VIEW > MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have finished your 

poster, save as PDF and the bars will not be included. You can also delete 

them by going to VIEW > MASTER. On the Mac adjust the Page-Setup to 

match the Page-Setup in PowerPoint before you create a PDF. You can 

also delete them from the Slide Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, save as 

PowerPoint or “Print-quality” PDF. 

 

Print your poster 
When you are ready to have your poster printed go online to 

PosterPresentations.com and click on the “Order Your Poster” button. 

Choose the poster type the best suits your needs and submit your order. 

If you submit a PowerPoint document you will be receiving a PDF proof 

for your approval prior to printing. If your order is placed and paid for 

before noon, Pacific, Monday through Friday, your order will ship out that 

same day. Next day, Second day, Third day, and Free Ground services are 

offered. Go to PosterPresentations.com for more information. 

 

Student discounts are available on our Facebook page. 

Go to PosterPresentations.com and click on the FB icon.  
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We estimate a demand function for GILT’s products using the 

multiple linear regression analysis, and measure the GILT 

consumers’ price elasticity of demand for each product categories, 

sales start day of week and month, country of origin, and season 

ID. In Economics, price elasticity is one of the most basic 

measures that provide information about consumer behavior with 

respect to price changing, but it is hard to obtain in practice 

because of lack of suitable market sales data. Fortunately, the GILT 

data has most of desired variables that allow us to estimate the 

demand function and measure the elasticity. 

  

Here we consider a multiple linear regression model as 

  

yi=β0+β1∙logunit_price+xiγ+ui 

where,  

    yi:  Sale-through ratio of look i 

    unit_price: Selling price of the look, natural log scale 

    xi : A vector of interaction terms of the log unit price with all 

indicator variables 

    β1: Price elasticity of demand parameter (= ΔyΔunit_price×100 

%) 

    γ : A vector of the price elasticity parameters that corresponds to 

each categories of product, start date, etc. 

  

By performing the ordinary least squares (OLS) estimation, we can 

estimate the elasticity parameters β1 and γ, and identify in what 

category, day of week, month, season, or country of origin have 

bigger price elasticity the the other. We can provide the most 

effective sales promotion strategy by analyzing the estimated price 

elasticity. 

  

Interpretation Rule 

  

: Let γkbe a price elasticity estimate for Monday as a sales start 

date. 

  

γk< -0.01 and statistically significant 

: Demand for GILT product on Monday is elastic, and (-γk×100)% 

of sale-through ration will be increased if 1 dollar discount is given 

on Monday. 

  

-0.01<γk< 0 and statistically significant 

: Demand for GILT product on Monday is inelastic, and (-

γk×100)% of sale-through ration will be increased if 1 dollar 

discount is given on Monday. 

  

γk> 0 or statistically insignificant 

 

METHODOLOGY RESULTS CONCLUSION 

The scatterplot of Sale-Through ratio VS (log) unit price shows 

that visual representation of our analysis. The data points seem to 

be scattered randomly but the linear regression fitted line, the red 

log-dashed line, has negative slope, which satisfies the law of 

demand. Note that the overall fit F-statistic is 35.38, and the 

adjusted R-squared is 0.1165 for our demand model estimate. 

  

In figure 1, Saturday has the most elastic demand. It has -0.0102 

with statistical significance under 10% significance level. In figure 

2, August, September, and December have statistical significant 

elasticity estimates under 1% significance level. In figure 3, all 

color codes have statistical significant elasticity estimates under 

1% significance level. In figure 4, all product ID’s elasticity 

estimates are statistical significant, and negative. In figure 5, the 

reported country origin ID’s have statistically significant elasticity 

estimates, and negative except “384” and “331”. Note that we 

present only statistically significant elasticity estimates for figure 4 

and figure 5. In figure 6, all four seasons have statistically 

significant elasticity estimates under 1% significance level, but the 

seasons with ID “8916659” and “81926685”. 

  

In conclusion based on our demand model estimation, the optimal 

pricing discount strategy is to begin implementing significant   

price discounts on a Saturday, in the month of August, on items 

with the color code “18d549cb47”, on products with the code 

“5da928e003” on items from the county coded “341”, during 

season coded “81926685”. 

 

By doing this we believe the sales and thus profits will increase 

due to the fact that these aspects discussed have the most 

significant elastic demand.  

 

*Note that we assume that August and season “81926685” having 

the highest elastic demand overlap each other. 
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BACKGROUND 

Gilt is a purveyor of discounted designer goods. Unlike its other 

online competitors, consumers are allowed 36 hours to view the sales 

and make their purchases before the merchandise changes. A 

membership is required to get these special offers. Gilt makes it easy 

and fun for members to browse the latest fashion and lifestyle trends. 

Their inventory ranges from apparel to travel deals which makes it 

such an all-inclusive shopping website. 

 

 

 Introduction 

Demand is a very important economic principle that describes a 

consumer’s desire and willingness to pay a price for a specific good 

or service. In general, with all other factors held constant, an 

increase in the price of a good or service will decrease demand. 

Graphically this will be a negative relationship between price and 

quantity. Understanding  the concept of demand is very important, 

however, there is more information that can be found by 

understanding the concept of Price Elasticity of Demand.  

 

Price Elasticity of Demand is a measure of the relationship between 

a change in the quantity demanded and a change in its price. By 

using simple formulas, you can discover price sensitivity, or in other 

words the elasticity of a good. To measure elasticity, you divide the 

% change in quantity by the % change in price. If the value is 

greater than 1, it normally suggests that the demand for the good is 

affected by the price and if the value is less than one, it suggests that 

the demand is not sensitive to price. This is useful for businesses 

because if the demand is not sensitive to price, businesses will raise 

their prices.  
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